
The Business Studies Review (BSR) newsletter 
keeps students, teachers and librarians informed of 
the relevance of business principles in the changing 
Australian and global business environments.

It features articles on key topics and issues in 
secondary business studies and management 
courses, written by Tim Riley and Michael Doherty.

The case study of a business brand in each issue 
focuses on leading Australian and global business 
brands, with details on their target market, 
operations, marketing, promotion and brand values.

Topics covered during 2011 include:

•	 The Nature of Business
•	 Business Growth and Decline
•	 Managing Change 
•	 The Nature of Management
•	 Financial Management 
•	 The Management of Funds 
•	 The Business Planning Process
•	 Business Success and Failure
•	 Developing Marketing Strategies
•	 Elements of a Marketing Plan
•	 The Role of Operations Management

For more information on  
business studies review please contact:

Tim Riley, Director, 
Tim Riley Publications Pty Ltd

Telephone (02) 9972 2059 
or Fax (02) 9972 0059

PO Box 455  
DEE WHY NSW 2099

www.timriley.com.au
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Features of  
Business Studies Review 2011

A 20 page newsletter

Six issues per year

Three informative articles per issue

Case study of a business brand in each issue

Suitable for teachers, students and librarians

Available in class sets

Student activities in each article

Tim Riley Publications Pty Ltd 
ABN: 30 063 689 412  ISSN 1323-6776

SUBSCRIPTIONS ARE BASED ON  
CALENDAR YEAR 2011 (Jan-Dec)

Single Subscription 
$99 p.a. (inc. $9 GST)

Class Set Subscription 
$198 p.a. (inc. $18 GST)

January/February 2011

The Nature of Business:
Internal and External Influences

Business Growth and Decline:
Stages of the Business Life Cycle 

Case Study of a Business Brand: 
Flight Centre

March/April 2011

Managing Change: 
Responding to Internal and External Influences

The Nature of Management: 
Management Skills and Business Functions

Case Study of a Business Brand: 
Apple

May/June 2011

Financial Management: Working Capital, Cash Flow
and Profitability Management

The Management of Funds: 
Borrowing Debt and Equity Finance 

Case Study of a Business Brand:
Intrepid Travel

July/August 2011

The Business Planning Process:
Vision, Goals and Objectives

Business Success and Failure:  
Influences and Issues Affecting SMEs 

Case Study of a Business Brand: 
Subway

September/October 2011

Developing Marketing Strategies:
Product, Price, Promotion and Distribution

Elements of a Marketing Plan:
Situational Analysis and Marketing Objectives

Case Study of a Business Brand:
Virgin

November/December 2011

The Role of Operations Management:
Key Influences on Operations Management 

Operations Strategies: Performance Objectives and 
Supply Chain Management

Case Study of a Business Brand:
Fujitsu
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